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Why Social Media?

ÅThere are 625 million active 

internet users worldwide. About 

71% of them uses social media.*

ÅSocial Media enable Companies 

and Brands to become more 

personal.

ÅSocial Media are the best way to 

upload, create and share content.

ÅThere are many possibilities to 

participate within social media 

(networks, sharing, casts, publishing, 

etc.)

ÅStudy: Wave 4 ƊPower to the people, July 2009

The graphic contains only an example of social media platforms
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Networking
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Sources

Ɣ http://www.bernd-schmitz.net/blog/index.php/2009/04/24/facebook-nutzerzahlen-in-

ausgewahlten-landern-europas/

Ɣ http://www.google.com/adplanner

Ɣ http://webevangelisten.de/

Ɣ http://twittercharts.at/

Ɣ http://www.network-relations.de/tag/userzahlen/

Ɣ http://www.integral.co.at/de/aim/

Ɣ http://www.checkfacebook.com/

Ɣ http://www.sven-plaggemeier.de/2009/03/bebo-noch-ein-soziales-netzwerk/

Ɣ http://www.comscore.com/Press_Events/Press_Releases/2009/2/Social_Networking_Fran

ce
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Why Social Networks

ÅOpportunity for customers / interested parties to communicate directly 

ÅExchange possibilities with other customers / fans

ÅEasy & simple while having private fun in social networks

ÅUncensored feedback

ÅSocial Networks become the focus of Social Media since they embed more 

and more social media features within their platforms (e.g. video & media 

sharing).*

* Study: Wave 4 ƊPower to the people, July 2009
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Why Facebook

Sources: http://blog.freshnetworks.com/2009/02/facebook-is-the-most-visited-social-network-and-twitter-is-third/, http://www.facebook.com/press/info.php?statistics

Åfastest growing social network

Åmore than 800.000 users in Austria at the end of July 2009. 200.000 more than at the 

beginning of June

Åmore than 250 million active users

Åmore than 120 million users log on to Facebook at least once each day

Åaverage user has 120 friends

Åmore than 1 billion pieces of content shared each week

Åthe network with best reporting tools

Åopen for brands and company pages

Åinternational

Åpossibility to embed own files and to offer interaction possibilities
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Facebook for global players?

Ɣ Sure!

Ɣ You can promote the brand internationally

Ɣ You can promote local subsidiaries

Ɣ You can aggregate what people are talking about

Ɣ You can set up different fan pages for local purposes

Ɣ People like local and indivdual pages

Ɣ Increasing  sympathy and fans might not be a bad idea at all ;-)
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Facebook for SME?

Ɣ Definitely! 

Ɣ Does not matter if you are a small business with local target audiences. These audiences 

have internet too! ; -)

Ɣ Local businesses profit from growing identification of customers & their online 

participation.

Ɣ Meeting people or businesses offline always adds value to the customer loyality. So 

gather fans online, meet them offline. 



12

Agenda

Ɣ Social Media

Å Social Media Map

Å Social Networks

Ɣ facebook

Å Why facebook

ÅPositioning Brands @ facebook

Å Presentation@ facebook

Å Tools @ facebook

Å Communication @ facebook

Ɣ Conclusion



13

Analyzing a Brand @ Facebook
Overview

Image Reach Potential Spreading

Brand

ÅBrands have different businesses or initial situations.

ÅTherefore they can not exactly be compared with each other.

Å@ aq`mcƌr rtbbdrr hm Rnbh`k Ldch` bnmrhrsr nedifferent components.

ÅVarious aspects need to be considered.
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Analyzing a Brand @ Facebook 
Checklist

+ -

Image

Åcool

Åinnovative

Åreliable

Reach

ÅFans

Ådiverse

Potential

ÅGrowth

ÅBudget

Spreading

ÅMany channels

Åfast
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Image

cool innovative 08/15 cheap reliable

ÅTrendy or

Ådown to 

earth / 

oldschool 

products / 

company 

ÅUp to date

Åahead of 

time

Åstate of the 

art

ÅHandy & 

established.

ÅFloating 

with the 

current

Åcheap & 

affordable

or

Åhigh end, 

expensive

Åreliable 

company

Åhigh quality 

products

Positioning of the brand
The positioning of the brand has implications to the communication policy.
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ÅNumber of

Fans

ÅNumber of

responses

ÅNumber of

comments

Åbackground

Reach

Fans

Measurement
Reach has to be defined: quantity versus quality!
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Åbudget to run

campaigns in 

order to gain

fans

ÅAbility to

reach bigger

fanbase

or

Åalready at

peak

Potential

budgetgrowth

Potential für success
The sound basis is a fanbase in real life!
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Åpublish links

to fanpage at

own blog

Åimplement

fanbox

Åimplement

badge

Åpublish links

at own website

Åimplement

fanbox

Åimplement

badge

Åpromote link 

to fanpage in 

email 

signature

Åpromote link 

to fanpage in 

further

channels

Åpromote 

fanpage as

place for

discussions

Spreading

blog website signature etc.

Seeding
100% integration within the companie´ s communication channels.
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presentation@ Facebook

Ɣ Facebook allows setup of Groups or Fanpages

Ɣ Groups: Members can discuss, publish pictures and post threads.

Ɣ Fanpages9 Onrrhakhsx sn `cc ƑFan BoxƏ nm nvm rhsd . aknf-News will show up on 

homepage of fans. Admins can upload pictures & files. Fans can comment on pictures 

and events.

Ɣ Embedding of pictures, files, presentations on homepage possible.

Ɣ Fanpages the better choice for companies.




