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Why Social Media?

W#ﬁ? ot ) @ fllckr Crowdstorm

AR 10ER R

M o j{“

g ="
C bﬁ} v
Social Q@

.
POgo™ amers meepg

EIMISTER WONG

Social Huav
®cbo  XING’

‘ Media
Virtual Social - Linked [
facebook

Networks orkut 2?
- meinVZ

Livecast Microblog
PLURK tweetpeek

- kite
Giendiiesg SOCHalizr
A Lifestreamifm)

*Study: Wave 4 — Power to the people, July 2009
The graphic contains only an example of social media platforms

* There are 625 million active
internet users worldwide. About
71% of them uses social media.*

» Social Media enable Companies
and Brands to become more
personal.

* Social Media are the best way to
upload, create and share content.

* There are many possibilities to
participate within social media
(networks, sharing, casts, publishing,
etc.)
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Sources

e http://www.bernd-schmitz.net/blog/index.php/2009/04/24/facebook-nutzerzahlen-in-
ausgewahlten-landern-europas/

e http://www.gooqgle.com/adplanner

e http://webevangelisten.de/

e http://twittercharts.at/

e http://www.network-relations.de/tag/userzahlen/

e http://www.integral.co.at/de/aim/

e http://www.checkfacebook.com/

e http://www.sven-plaggemeier.de/2009/03/bebo-noch-ein-soziales-netzwerk/

e http://www.comscore.com/Press Events/Press Releases/2009/2/Social Networking Fran
ce
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Why Social Networks
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» Opportunity for customers / interested parties to communicate directly
* Exchange possibilities with other customers / fans

» Easy & simple while having private fun in social networks

* Uncensored feedback

» Social Networks become the focus of Social Media since they embed more
and more social media features within their platforms (e.g. video & media
sharing).*

* Study: Wave 4 — Power to the people, July 2009
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Why Facebook

« fastest growing social network

« more than 800.000 users in Austria at the end of July 2009. 200.000 more than at the
beginning of June

* more than 250 million active users

more than 120 million users log on to Facebook at least once each day
average user has 120 friends

more than 1 billion pieces of content shared each week

the network with best reporting tools

open for brands and company pages

international

* possibility to embed own files and to offer interaction possibilities

OMBUZZOCOr
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Facebook for global players?

e Surel

e You can promote the brand internationally

* You can promote local subsidiaries

* You can aggregate what people are talking about

* You can set up different fan pages for local purposes

* People like local and indivdual pages

e Increasing sympathy and fans might not be a bad idea at all ;-)
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Facebook for SME?

e Definitely!
 Does not matter if you are a small business with local target audiences. These audiences
have internet too! ;-)

* Local businesses profit from growing identification of customers & their online
participation.

* Meeting people or businesses offline always adds value to the customer loyality. So
gather fans online, meet them offline.
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Analyzing a Brand @ Facebook

Overview

» Brands have different businesses or initial situations.

» Therefore they can not exactly be compared with each other.

A brand‘s success in Social Media consists of different components.
 Various aspects need to be considered.
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Analyzing a Brand @ Facebook
Checklist

I N
Image
* cool
* innovative
* reliable
Reach
* Fans
« diverse
Potential
* Growth
* Budget
Spreading
* Many channels

* fast
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Positioning of the brand
The positioning of the brand has implications to the communication policy.

*Trendy or * Up to date * Handy & * cheap & » reliable
» down to » ahead of established. affordable company
earth/ time * Floating or * high quality
oldschool « state of the with the « high end, products
products / art current expensive
company
OMBUZZOJOr



Measurement
Reach has to be defined: quantity versus quality!

Fans
——

{' Number of
Fans

* Number of
responses

* Number of
comments

» background

oo = mm = =
- s s o o -

-—e = - P

OMBUZZOCOr



Potential flir success
The sound basis is a fanbase in real life!

Potential

-——==S ~

[+ Ability to 1 [+ budget to run |
I reach bigger | campaigns in |
I fanbase I I order to gain I
lor I | fans I
I-areadyat | I
I peak I | I
| S~ | I

OMBUZZOCOr



Seeding

100% integration within the companie”s communication channels.

-y,

[« publish links )
to fanpage at

lown blog

l. implement

I fanbox

I+ implement

| badge

|

|

\_-—_

/

website

-y,

[« publish links )
at own website |
. implement |
| fanbox

l. implement
I badge

|

|

|

| J S ———

~

signature

-——=N
f+ promote link
to fanpage in

I email

I signature

| J S ———

etc.

o ——
f+ promote link
to fanpage in

I further

I channels

I+ promote

| fanpage as

| place for

| discussions

1
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presentation@ Facebook

e Facebook allows setup of Groups or Fanpages
e Groups: Members can discuss, publish pictures and post threads.

* Fanpages: Possiblity to add ,,Fan Box“ on own site / blog. News will show up on
homepage of fans. Admins can upload pictures & files. Fans can comment on pictures
and events.

e Embedding of pictures, files, presentations on homepage possible.
* Fanpages the better choice for companies.

facebook Home Profile Friends Inbox

ambuzzador Hew Post: T-Mabile A202 .= Rss for

wall Info Twitter photos News RSS/Blog +

Advertise
What's on your mind?
Give a Gift
JEEw - E3
-
Q, op -r}
ambuzzador New Post: T-Mobile A202 4

07 - Comment - Like - See mare

wi blog post: T-Mobile A2D2 http://bit. ly/ogFaF More Ads

152 - Comment - Like - Re-tweet - See more

mitten ins herz New Post: .at

B 05 3uly at 15:01 - Comment - Like - See more

ambuzzador New blog post: Stammtisch mobileblogger.at http://bit.ly

eute. Schn war's mit unseren
anke an alle Teilnehmer :)

ind alle v.a. von der Schnelligkeit begeistert
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Facebook Fanpage (1/4)

facebook

Home Profile

Edit Page
Promote Page with an Advert
Add Fan Box to your site

 More

buzz marketing straight outta
vienna - mitten ins herz

Information

Zolergasse 2/2/51
Vienna, Austria, 1070

Phone:

+43 15224071

Insights

See Al
LAt 8.
7.9 Post Quality
Interactions
1 2 This Week

Maost Active Countries

Friends

Inbox

ambuzzador cemeinsam mehr erleben :-) #tmobile #rathausplatz #unwetter v= v
Pages - 11 hours ag0

wall

Info Twitter Photos News Boxes +

What's on your mind?

Attach ‘ﬁl E v

Qo Options
ambuzzador Gemeinsam mehr erleben :-) #tmobile #rathausplatz
#unwetter

& 11hours ago - Comment - Like - Re-tweet - See more

ambuzzador Puh, Platz wurde gerumt..

@ Vesterday at 23:01 - Comment - Like - Re-tweet - See more

ambuzzador Das Unwetter ist da!! #rathausplatz #tmobile

@ Vesterday at 22:20 - Comment - Like - Re-tweet - See more

ambuzzador Mit T-Mobile am Rathausplatz :-) http://yfrog.com/7aql4jj
(via @actiongirl74)

@ Vesterday at 21:11 - Comment - Like - Re<tweet - See more

ambuzzador RT @coltnb Gebloggt: Band gesucht - mit @SupportedBy
auf die Bretter, die die Welt bedeuten. http://tr.im/tA%b #supportedby

ambuzzador @twitt_consult @mbredl Wir empfehlen auerdem
@mobilebloggerAT powered by T-Mabile

@ \ed at 15:31 - Comment * Like - Re-tweet - See more

ambuzzador MNew Post: http://www.facebook.com/ambuzzador

L‘-j'\'.'ed at01:30 - Comment * Like - See more

www.facebook.com/ambuzzador

Sascha Funk Settings  Logout Q

Create an Advert

Facebook Pages

-
=

Facebook Pages help you
discover new artists,
businesses and brands, as
well as connect with those
you aready love,

More Ads

The heading shows latest status update

Possibility to update status
* Beyond the text it is possible to attach
different files

* It is possible to update status from
outside facebook (via twitter or other
applications)

The wall shows latest actions
« comments

* picture uploads

* twitter messages
* blog posts

* etc.

* Fans are able to comment on those
updates, like & share them with friends.
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Facebook Fanpage (2/4)

facebook Home Profile  Friends Inbox

ambuzzador Gemeinsam mehr erleben :-) #tmobile #rathausplatz #unwetter .= Tuimer for

[ wall Info Twitter Photos News Boxes + ]

Create an Advert
What's on your mind?
Facebook Pages

ey —— [Sror-]
Q, options
[==]
ambuzzador Gemeinsam mehr erlaben :-) #tmobile #rathausplatz
Edit Page #unwetter
o Facebook Pages help you
Promote Page with an Advert @8 11 hours ago - Comment - Like - Re-tweet - See more iscover new artists,
Add Fan Box to your site businesses and brands, as
ambuzzador Puh, Platz wurde gerumt., well as connect with those
T Mers vou already love.
BB ves 23:01 - Comment - Like - Re-tweet < S=e more
buzz marketing straight outta More Ads

vienna - mitten ins herz ambuzzador Das Unwetter ist dal! #rathausplatz #tmobile

| ves at 22:20 - Comment - Like - Re-tweet - Sze more

Information

ambuzzador Mit T-Mobile am Rathausplatz {-) http://yfrog.com/7aq14]j
(via @actiongirl74)

» 11 - Comment - Like, Re-tweet - See more
RT @coltnb : Band gesucht - mit @SupportedBy
auf die Bretter, die die Welt bedeuten. http://tr.im/tash #supportedby
Insights = ) - Comment - Like - Re-tweet - See more
See all
ambuzzador @twitt_consult @mbred| Wir empfehlen auerdem
7.QrEE* @mobilebloggerAT powered by T-Mobile
9 Post Quali
© Qualiny @8 wed at 15:31 - Comment - Like - Re-tweet - See more

12w

Mozt Active Countries

ambuzzador New Post: http: .facebook.com/ambuzzador

0 - Comment - Like - See more

www.facebook.com/ambuzzador

facehook Home Profile Friends Inbox Sascha Funk Settings  Log out

ambuzzador @japhyat guter input, danke dir! :) v= Twier for

wall Info Twitter

ambuzzador's Albums 14

View Comments 12 3 4 Next

News Boxes +

+ Create a Photo Album )

Albums

=
Grillen am Himme| buzzattack No 4 Wall Photos ambuzzador @ mobile Profile Pictures
8 photos 9 photos 1photo monday demo night 2 photos

1photo

Navigation Tabs
» shows different tabs that lead to
different sub sides.

» Tabs can be defined individually
(depends on added applications)

« the ,+“ tab shows more tabs that do not
fit into the top navigation

Example Tab: Photos

* photo albums can be created

* photos can be uploaded from facebook
or directly from your computer

* Friends in pictures can be ,tagged*

*Description of every alboum or photo
possible
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Facebook Fanpage (3/4)

Profile

facebook

Home

Edit Page

Promote Page with an Advert

Add Fan Box to your site
 More
 ———

buzz marketing straight outta
vienna - mitten ins herz

_—

(" Information \

Zolergasse 2(2/51
Vienna, Austria, 1070

Phone:

+43 15224071
\. J
(Insightj
ok ke
7.9 Post Quality

Interactions
1 2 This Week

Maost Active Countries

See Al

. J

www.facebook.com/ambuzzador

Friends

Inbox

Sascha Funk Settings  Logout

ambuzzador cemeinsam mehr erleben :-) #tmabile #rathausplatz #unwetter vz Twitter for

Pages - 11 hours ag

wall

Info Twitter Photos News Boxes +

Create an Advert

What's on your mind?

Attach ‘ﬁl E v

Facebook Pages

Qo Options

i)
ambuzzador Gemeinsam mehr erleben :-) #tmobile #rathausplatz
#unwetter
Facebook Pages help you
| 11hours ago - Comment - Like - Re-tweet - See more discover newgartisis? Y

businesses and brands, as
well as connect with those

ambuzzador Puh, Platz wurde gerumt..
you aready love,

@ Vesterday at 23:01 - Comment - Like - Re-tweet - See more
More Ads
ambuzzador Das Unwetter ist da!! #rathausplatz #tmobile

@ Vesterday at 22:20 - Comment - Like - Re-tweet - See more

ambuzzador Mit T-Mobile am Rathausplatz :-) http://yfrog.com/7agl4jj
(via @actiongirl74)

1 Comment - Like * Re=tweet - See more

ambuzzador RT @coltnb Gebloggt: Band gesucht - mit @SupportedBy
auf die Bretter, die die Welt bedeuten. http://tr.im/tA% #supportedby

| vesterday at 05:50 - Comment - Like - Re-tweet - See more
ambuzzador @twitt_consult @mbredl Wir empfehlen auerdem
@mobilebloggerAT powered by T-Mabile

® wed at 15:31

Comment * Like * Re-tweet - See more

ambuzzador MNew Post: http://www.facebook.com/ambuzzador

L‘-j'\'.'e 5t 01:30 * Comment - Like - See more

Logo and settings panel

* on the left hand side
* place for company logo
» shows actions like ,edit*, ,promote“ and

more.
Free text field

* beyond edit settings
* space for free text (e.g. claim or credo)
 only manual updates possible

Information Field

» shows company information
* location / phone numbers

Insights

* shows a brief overview of current
statistcs

* more complex overview under ,see all*
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Facebook Fanpage (4 / 4)

Edit Settings Page

facebook Home Profile Friends Inbox Sascha Funk  Settings  Log out

* the conning tower of your facebook
ﬁi| Advert Manager | Pages | Help aCthltleS

ambuzzador * enables user to edit all kind of settings
sack toPages iewPege Defete Page (basic information, wall settings, mobile

) settings)

-

News for Page admins

Settings

Edit country restrictions, age restrictions and published status, [E=] Do you want to target ads to

e News for Page admins
Ed wall settings [ES) New: Fan Box widget —Mare
F d More Shari 1 1 1
Change the default view for fans and control who can post to your Wall. ag?f;go,more = ® ShOWS a” aCtIVG appllcatlonS
Facebook L Comi :
48 Mobike [ oo o o o * enables user to edit and add
0% June 21:24 . .
Activate Facebook Mobile to publish status updates to your Facebook Page on the go. ) a‘p p | Icatlons

See more news

Insights \
1 20 Total fans

Page activity™

o * shows all active applications
Unigue visitors 6 +50%

e * enables user to edit and add
' applications

Applications

[@ Amadeus - Austrian Music Awards

Applications

Wote fiir deine Favoriten bei den Amadeus - Austrian Music Awards!Mit der Voting-Application auf Facebook
kannst du gleich loslegen und deine Stimme in den verschiedenen Kategarien abgeben.

Events

With Facebook Events, you can organize gatherings and parties with your friends, as well as let people in
wour community know about upcoming events.

All Page insights
FBML - FBML
Promote your page

Add advanced functionality to your Page using the Facebook Static FBML application. This application will
add a box to your Page in which you can render HTML or FBML (Facebook Markup Language) for enhanced

Page customization. . . .
» shows a brief statistcs overview

¥ Inside Job C .
k * more complex when clicking on ,All
www.facebook.com/ambuzzador Page insights*

Insights

z:H Promotion guidelines
B Send an update to fans
%h Add Fan Box to your site
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Facebook Fanbox

Fanbox

¢ Can be embedded in own homepage or blog

e Shows amount of fans

¢ Shows random fan pictures (can be hidden)

e Shows latest updates on page (can be hidden)

o 3 SupportedBy T-Mobile stellt e Enables website visitors to become fans
&M Nachwuchsbands auf die Blihne o . . . . .
Sommws Immediately without navigating to facebook

e Great way to increase fanbase
¢ Really works. amubzzador proved ;-)

~T . . ambuzzador on Facebook
3% werbeplanung.at summit 2009
L1 ambuzzador RT @platzhirsch_vie
PEZ]

te starten ambuzzador & der Mon
s F Forde N

http://www.ambuzzador.com

Badge ) ) ) Find us on
* Provides link directly to facebook fanpage Facebook

* Looks better than a text link -
e Shows committement to own facebook page

* Does force users to leave own site when clicking on it and
directs to facebook page

e (Can be designed individually (it‘s just an image)

OMBUZZOCOr



iInvolver applications for fanpages
http://www.involver.com

Involver developed a reasonable amount of
fanpage applications that enable the page
to show:

e RSS feeds

* Photo galleries

e Youtube channels
e Twitter updates

e Polls

* Files

e Slieds

e PDF's

e Coupons

e and many more

Application Gallery

RSS Feed

Simply give us your RSS Feed and Invelver syndicates your posts onto the
s tab on your Facebook Page. Involver Pro users can syndicale these

to status updates, along with other benefs.

(v ) sronsrr

post

YouTube Channel
Paste your YouTube content to your Facebook Page instantly, no more

worrying about re-uploading tons of videos! Involver Pro users can repost
uniimited videos, along with other benefits

(e seroneor

Poll (Pro Subscription Required)
Fun and engaging polls can help you engags your audience, et them to
share content with friends, and conduct high-impact customer and markei
research on Facebook. This application is only avaiable to Involver Pro

Cf o

File Sharing
Promote your exclusive madia - your video downloads, MP3s, ringtones, and

more. Involver Pro users get uniimited fies and an increased storage size

[ oo ) Srersn

PDFs
Share white papers, menus, presentations and other important materials on

your page for instant viewing from your fans. No downloads required

(s J scvonsor

Photo Gallery

Provide your page visitors a richer photo viewing experience with our
animated Carousel format, allow them to share photos with friends. Involver
Pro users can post new photos on their wall, along with other benefits.

[ oo ) s

Twitter
Use Twitter to communicate with folloy D Facebook fans. Involver Pra
users get faster refrash times, the ability to twitter to update their facebook

page status, and other benefits
ozm

Coupon (Pro Subscription Required)
Offer alluring coupons to give your audience an incentive to become a Fan,
r visit your Fan Page again and again. This application is only available to

(i oo

o
Involver Pro users.

sharaable Presentations on your page, for instani
¢ing from your fans. o downloads required

[ o ) s

Facebook Connect Chat  (Premium Subscription Required)
Create a branded chat room that can be tied to both your fan page and your
webpage, allowing your audience to virally recrult their facebook friends into
the conversion. This application is only avalable to Involver Premium users

Contact Us

involver~ fan page applications

involver services are not free for use, but worth the price.

QOMBUZZOCOr
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Facebook Insights

1 Interactions this week [?] 0 Likes 0 Comments 1 Wall Posts 1 1 .TP*C:Q*UEtt\‘ [ [ ] I nS i g htS ShOWS interacti On
Fans Who Interact With ambuzzador Wlth fans

Interactions over time Learn more

— f VR e How many liked posts,
@’;Dtalinteradions [ Wall Posts @Lifes Male Female Male Female Commented on posts and

| 0% 100%
| 13-17 0% 0% 0%
54 54 | 1824 0% 0% 0% posted on Wa”
E | 2531 0% 100% 100%
42 | 3544 0% 0% 0%
/A |

| 55 0% 0% 0% i Shows aCtiVity of fans

/\ //\\ ~ 7 7 7« Displays fan structure
’ |1\k |T/k\ T j/m e
@ : D base

Al Fans of ambuzzador N e = Displays when fans

B A, == i ;¢ Shows development of fan
el 89 — e T o subscribed or unsubscribed

. 18-24 5% 9% 14%

Cheoseagraph: | Total Fans/ Unsubscribed Fans | W 25-34 21% 24% AS5%
35-44 15%  14% 299%

as5-54 3% 2% 5%

55+ 3% 1% 4%

Top countries Top towns/cities Top languages

Facebook Insights is a monitoring tool that helps to increase the relevance of the own
fanpage. The gathered data can be used to change or improve the way fanpages are used
and reasons for subscribing or unsubscribing can be identified.
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Agenda

e Social Media
« Social Media Map

« Social Networks

e facebook
« Why facebook
» Positioning Brands @ facebook
 Presentation@ facebook
 Tools @ facebook

e Communication @ facebook
e Conclusion
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Communication @ Facebook

Presentation
« Itis always positive to personalize the fanpage.
« Always let people communicate, not the brand.
« Staff should be known by name and position

Content
* Do not spam!
« Posting only product information will not increase your image or fanbase

* Find a mixture of nice to know information, fun posts and current news, then there is
nothing to say against product related posts once in a while

Communication
« Try to answer as soon as possible if there are questions
« Participate actively in conversations. Do not let your fans do all the work.

Have look at our cheat sheet on the next site.

OMBUZZOCOr



Communication @ Facebook — Cheat Sheet

* do not push to much

social media

o no commercials
addictives

participate active

| *not to business related || °*always chooes staff i 1+ information - use the direct way. |+ be active in |
| 1 that s interested in 1 enews ' Don't try to go out the | discussions i
'+ don‘t try to be cool, if i f;ﬁ;:vn;ed'a and i | +insights » way of Cflthfél'h | |
' business simply is not | L1 e fun stuff | questions. If they '« talk with fans |
| : P _ ' happen, respond | :
| i 1« do not force bl V|-deos directly | . |
i * always act personal . : . ' 1 e pictures i upload media in order
[ 1+ employees into social b | ble f :
: 1 H | : « studies i : to enable fan !
. . . "1 media LS « always respond in ' participation [
; *do not hide behind i | 1 «reports time! There is no need ! | i
| anonymity and : | | +blog posts to let people wait. ! iy |
i departements . ' . i+ offer competitions [
| | Lo e twitter : :
| i 11 +NO SPAM | i

1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
\

personal

do not ,,do“ social media — be part of it — live it

oyt CMBUZZO00r
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Agenda

e Social Media
« Social Media Map
« Social Networks
e facebook
« Why facebook
» Positioning Brands @ facebook
 Presentation@ facebook
 Tools @ facebook
« Communication @ facebook

e (Conclusion
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Conclusion

 Facebook is the ,most important® network to be on right now.

e Enables users to report and monitor activities with fans and their actions
e Enables fanpage owner to promote the fanpage on other channels

e Offers a good way to interact with fans and let them get in touch easily

e Be aware that there are many more opportunities and menues within facebook. This
guide was just the beginning ;-)

={s-l111] &8 “helps you connect and share with the people in your life”
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Glossary for Fanpages

Applications

Facebook offers a lot of Applications — mostly programmed by third parties — which can be added to a
fanpage. These applications are small programms that shall increase the usability or fun on the site. They
can be added and removed easily

Like
Beyond each wall post there is a function called ,like“. This gives every user the possibility to show his
committement without forcing to leave a written comment.

Tagging
Tagging is the act of identifiying content within published media. For example persons on pictures or text
patterns within articles

Wall
Nothing political. The Wall is the central place on each page. Fans can write on your wall. Bascially your
guestbook on facebook. All published content will appear there.

Widgets

Widgets are applications that you can add to your own page in order to start or promote a discussion right
at your site — without navigating to facebook. Fans can add or comment right away OMBUZZOOOr
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