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Intro

Welcome to our latest ambuzzador social media guide . This time we focus on the well

known business network Xing .

On the next few pages we show why social media and business networks are important and

why Xing is an important player in this area. Furthermore we will show you the first Ɗbasic Ɗ

steps in Xing. Explaining a profile, the basic functions of your dashboard and how to use

Xing from a bnlo`mxƌrpoint of view.

Since we do explain some steps in particular, we do not explain every single site or step on

Xing. We believe that everybody is able to handle the very basic steps himself. If we did

miss some points or simply did not mention some important facts, please feel free to get

back to us any time. Since it is our first ƑWhmffthcdƏwe know that there might be missing

somethingƊbut we are keen to learn and do better next timeJ

ambuzzador marketing gmbh, August 2009
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Ɣ Social Media

Å Business Networks
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Å Why Xing

Å You @ Xing
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Å Tools @ Xing

Ɣ Conclusion
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Why Social Media?

ÅSocial Media enables Companies 

and Brands to become more 

personal.

ÅSocial Media is the best way to 

upload, create and share content.

ÅThere are many possibilities to 

participate within social media 

(networks, sharing, casts, publishing, 

etc.)

There are 625 million active 

internet users worldwide. About 

71% of them uses social media.*

ÅStudy: Wave 4 ƊPower to the people, July 2009

The graphic contains only an example of social media platforms
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Why Social / Business Networks

ÅOpportunity for companies / interested parties to communicate directly 

ÅExchange possibilities with other members

ÅSocial Networks become the focus of Social Media since they embed more 

and more social media features within their platforms (e.g. video & media 

sharing).*

ÅSince people tend to use Social Networks, Business Networks are becoming 

more and more common too. 

ÅBusiness Networks help to connect people of similar interests with each other 

Ɗwithout being actively on the search. 

ÅAts knnjhmf `bshudkx enq hmsdqdrrshmf bnms`bsr vnmƌs gtqs dhsgdq+ ne bntqrd :-)

Social Networks

* Study: Wave 4 ƊPower to the people, July 2009
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Private 

Networking
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Update: June 2009
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Networking

Social Media Map | Austria
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Private 

Networking

Social Media Map | Switzerland
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Why Xing

Sources: http://blog.freshnetworks.com/2009/02/facebook-is-the-most-visited-social-network-and-twitter-is-third/, http://www.facebook.com/press/info.php?statistics

Åfastest growing and biggest business network 

in Germany, Austria, Switzerland and most of 

Europe

Åmore than 8.0 millon users worldwide

Åmore than 90% of all members log in 

regularly

ÅXing is available in 16 languages Ɗleading to 

international contacts

Åpossibility to embed own files on profile and 

to offer interaction possibilities

Åapplications for work
http://www.xing.com

A B

C

Basic Xing idea

ÅB knows A

ÅB knows C

ÅC needs what A offers

ÅB introduces A to C

ÅA & C start networking
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