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Intro

Welcome to our latest ambuzzador social media guide. This time we focus on the well
known business network Xing.

On the next few pages we show why social media and business networks are important and
why Xing is an important player in this area. Furthermore we will show you the first Dbasic D
steps in Xing. Explaining a profile, the basic functions of your dashboard and how to use
Xingfromab n| o pomntdof view.

Since we do explain some steps in particular, we do not explain every single site or step on
Xing. We believe that everybody is able to handle the very basic steps himself. If we did
miss some points or simply did not mention some important facts, please feel free to get
back to us any time. Since it is our first F Whfmtf h evel Kbow that there might be missing
somethingDbut we are keen to learn and do better next time J

ambuzzador marketing gmbh, August 2009
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Why Social Media?
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Astudy: Wave 4 DPower to the people, July 2009
The graphic contains only an example of social media platforms

ASocial Media enables Companies
and Brands to become more
personal.

ASocial Media is the best way to
upload, create and share content.

AThere are many possibilities  to
participate within social media
(networks, sharing, casts, publishing,
etc.)

There are 625 million active
internet users worldwide. About
71% of them uses social media.*
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Why Social / Business Networks

Social Networks

AOpportunity for companies / interested parties to communicate directly
AExchange possibilities ~ with other members

ASocial Networks become the focus of Social Media since they embed more
and more social media features within their platforms (e.g. video & media
sharing).*

ASince people tend to use Social Networks, Business Networks are becoming
more and more common too.

ABusiness Networks help to connect people of similar interests ~ with each other
‘Dwithout being actively on the search.

AAts knnjhmf “bshudkx enqg hmsdqgdr shmf bnms’

experteer Linked[ld-  linkme BN spcke  YING’

* Study: Wave 4 DPower to the people, July 2009
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Social Media Map | Germany
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Social Media Map | Austria
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specific target audience ‘

QOMBUZZOCOr



You{[TD)

> 1,3 Mio

lal Media M witzerlan
Social Media Map | Switzerland facebook
> 1,5 Mio

Sharing
Platforms

Special Interest

flickr

> 760.000

| NETLOG

> 430.000
“myspace stayFriends
feine freunde chulveunae wieserinden
) TLLLATE XING’ >350.000 >350.000
> 290.000 > 290.000 Private G Myvid
: . Networking & MyVideo
. 2186600 Business > 150.000
© Networkin
& J CLIPFiH
m > 140.000
Linked )] >120.000
> 110.000

>84.000

ﬂchﬂlervz

> 72.000

%ein\lz

> 42.000

> 40.000
= .
‘ Special interest ‘

OMBUZZOCOr

Update: June 2009



Agenda

Y Social Media
A Business Networks
A Social Media Map
Y Xing
A Why Xing
A You @ Xing
A Dashboard
A Profile
A Enterprise Solutions @ Xing
A Conversation @ Xing
A Groups
A Direct Msg
A Guestbook
A Tools @ Xing
Y Conclusion

OMBUZZOCOr



Why Xing

XING’ o Rfastest growing and biggest business network
in Germany, Austria, Switzerland and most of
XING - Global networking for professionals CLol ST

Sign up now for free!

Over & million members alrcady use XING to manage their business contacts G g ook et o B Euro pe
Amore than 8.0 millon users worldwide
ﬁm Amore than 90% of all members log in
p el S regularly
SH 2N AXing is available in 16 languages Dleading to

People Finder Emmmmm  XING Enterprise Solutions

= Guided Tour . .
/. P | = ;?55%;?2&‘?&?3&’%3?J\‘.“n‘iﬁes [— %@?;“’“””””""“‘“““””X‘NG mternatlonal contacts
Apossibility to embed own files on profile and
to offer interaction possibilities

Aapplications for work

Search

http://www.xing.com

° : . e Basic Xing idea
\ AB knows A
° AB knows C

AC needs what A offers
AB introduces A to C
AA & C start networking
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Sources: http://blog.freshnetworks.com/2009/02/facebook-is-the-most-visited-social-network-and-twitter-is-third/, http://www.facebook.com/press/info.php?statistics
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